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Analysis of Qualitative Research Articles
[bookmark: _Hlk39514460]Article 1
[bookmark: _Hlk39513929][bookmark: _Hlk39158463]Rehman, S., & Roomi, M. A. (2012). Gender and work‐life balance: a phenomenological study of women entrepreneurs in Pakistan. Journal of small business and enterprise development. 19(2), 209–228. https://doi.org/10.1108/14626001211223865
This qualitative research article is one of the studies that address the topic of challenges faced by women entrepreneurs. It specifically seeks to explore the challenges related to how balancing the women family roles and business roles (Rehman & Roomi, 2012). And the strategies that women in Pakistan are using to overcome the challenges and create work-life balance.
The central research question for this study was; how are women’s work and family roles experienced in Pakistani culture and what are the unique influences? (Rehman & Roomi, 2012). This central question was then addressed through several sub-questions which included;
1.) How do women entrepreneurs define work-life balance?
2.) What are some of the techniques and success strategies used by women to achieve work-life balance?
3.) What are some of the challenges in achieving work-life balance?
In this study, the qualitative research methodology that was used was the Interpretive phenomenological approach (IPA) which involved interpreting the responses given by the members of the study to determine the challenges faced and the strategies used to alleviate them. According to Polkinghorne (2005), qualitative research studies apply qualitative interpretive methods in collecting data. A sample of 20 married women in Pakistan that had been running a business for at least 3 years was used for this study. Some of them had been running a business for the last 8 years, while about 50% had been running businesses for a period of 7 to 3 years (Rehman & Roomi, 2012). The women were married and having family responsibilities such as kids and other dependants and husbands. Face to face semi-structured interviews were used to collect information from the participating members. Members were free to leave the study at any point as they deemed fit (Rehman & Roomi, 2012). The only point of improvement which I can see as a weak point of this qualitative research study would have included other women who are not married or who are widowed to make the study more inclusive of all women entrepreneurs. However, the fact that the respondents were given time to confirm and even suggest changes to their responses and interpretation raises the trustworthiness of this research study as well as its credibility (Shenton, 2004).
This study ensured credibility by ensuring that the members were allowed to check the transcription to ascertain that they reflected the true accounts of their responses to the research question. Some members made slight changes to the transcription of their responses and this even ensured more credibility of the responses. Therefore, the conclusions reached as a result of this study were true reflections of the woes and challenges that women in entrepreneurship face and the and the strategies that they use to alleviate the challenges and cope with the challenges. This being the case, credibility and trustworthiness were achieved (Shenton, 2004). In this study, nothing was left unresolved and confirmability as ensured by ensuring that the members of the study reviewed and made edits to the translated accounts of their answers to the interview questions.
Article 2
[bookmark: _Hlk39514485]Chinomona, E., & Maziriri, E. T. (2015). Women in action: Challenges facing women entrepreneurs in the Gauteng Province of South Africa. International Business & Economics Research Journal (IBER), 14(6), 835-850. https://doi.org/10.19030/iber.v14i6.9487
This research study took place in the Gauteng Province in South Africa. In this study, the researchers wanted to find out some challenges that are faced by women business owners in Gauteng South Africa. The main research question of this study was: What are the challenges that women entrepreneurs face in Gauteng Province? To answer this research question, a sample of 30 women was used. These women came from three urban areas of the Gauteng Province.Therefore.10 women from Vanderbijlpark, 10 from Vereeniging, and 10 from Roodepoort in the urban areas of the Gauteng province were interviewed (Chinomona & Maziriri, 2015). The interviews were done face to face with the researcher and the responses were recorded through tape recording and note-taking during the interview. Then the responses were analyzed through data interpretive approach to reveal the various challenges that women entrepreneurs in Gauteng faced.
However, this research study raises the question of consistency and possibility of bias of the researcher because the interviews were not repeated and the interpretations were not shared by the respondents to ensure that they confirm the credibility of the conclusions (Chinomona & Maziriri, 2015). As such, the confirmability and validity of the conclusions of this research study are low because of the fact that the researcher kept refining the research questions as he conducted the interview and as the stories of female entrepreneurs unfolded during the interviews.
The main limitation of this study is the failure to verify the responses by repeating the interviews. The researcher was keen on cutting costs of the research without knowing how the credibility of the study was being affected by altering and refining the tenets of the research questions as he continued doing the interviews. Despite that weakness, the interview results were checked against the published materials. Therefore, a slight sense of credibility was achieved by creating harmony between the data collected and what is already recorded and published in books and peer-reviewed articles about the topic.
[bookmark: _Hlk39514500]Article 3
Ahmad, S. Z. (2011). Evidence of the characteristics of women entrepreneurs in the Kingdom of Saudi Arabia. International journal of gender and entrepreneurship.  3(2), 123-143. https://doi.org/10.1108/17566261111140206
This is another study that happened in the Middle East, specifically the Kingdom of Saudi Arabia (KSA). This study explored the characteristics of women entrepreneurs in Saudi Arabia (Ahmad, 2011). Even though the study was narrowed in one area, the results are acceptable as a representation of the woes and of women in business in the Kingdom of Saudi Arabia and how they view the careers of entrepreneurship. The main research question was; what are the characteristics of female entrepreneurs in the Kingdom of Saudi Arabia?
The sample included 19 women that were recommended by the Riyadh Business Women Association and the researcher engaged in a one on one in-depth interviews with the women entrepreneurs (Ahmad, 2011). Having face to face interviews allowed the researcher to see and feel the issues that women in business grapple with in this Islamic state. Interviews were also coupled with secondary resource analysis which helped to provide credibility to the research study. The weakness of this research study is that the research was conducted at on place within one area instead of conducting extensive research to create a better representation of the characteristics of business entrepreneurs in the Kingdom of Saudi Arabia. Saudi Arabia is a vast nation and therefore, confining the study to one area does not help to come up with results that reflect the true situation in the nation.
Regarding credibility, the fact that the researcher used the businesses premises where there were only women and whenever there was a woman and a man, they had to go through requesting for permission, means that the respondents in situations here there was a man and a women, the responses of women were restrained may be due to the presence of the man given the male dominance in Saudi Arabia.
Similarities and Differences
One of the similarities between the first and second research studies purely addressed the challenges of women in entrepreneurship. All the articles also applied interpretive approaches to interpret the responses. However, the third research study done in Saudi Arabia studied the challenges by looking at the characteristics of women entrepreneurs. The main difference between the “Gender and work‐life balance: a phenomenological study of women entrepreneurs in Pakistan”, and the rest is that this article has the element of confirmability because the researcher engaged the respondents in confirming and making changes to the transcripted responses and interpenetration. As such, this article has more credibility that the rest. In all the three articles, there was no question left unresolved. The researchers made efforts to ensure that their research questions were fully addressed.
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